
THE LODGE RETREAT CAPE YAMU PHUKET THAILAND

EXECUTIVE SUMMARY

This document is intended for potential investors and working partners for The Lodge Retreat – 
Cape Yamu. This document is confi dential and should not be submitted to others without our prior 

consent. For any questions or further information relating to this document, 
please contact Johnny Skepper at Johnny@asiamarketing.co.th
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PROJECT OUTLINE

OUR MISSION STATEMENT

DESIGN CONCEPT

INVESTMENT OPPORTUNITY

UNIQUE SELLING POINTS

We are seeking interested parties to invest in a resort development based at Cape Yamu, on 
the island of Phuket, Thailand. The resort will be specifi cally aimed at the growing health tourism 
market.

A natural sanctuary of wellness focused on relaxation and health. A place where all clients have 
the opportunity to measure their health status, set objectives and address any particular ailments 
through traditional or alternative techniques.

Designs based on natural living; large open Salas and private individual bungalows with extensive 
balconies, all at very low density. There will be a bias to natural and local materials where possible 
to give the resort a truly rustic but luxurious appeal.

Excellent long term capital growth and income potential. With expected growing yields in excess 
of 20% after the fi rst 2 years of operation. The company’s Chanote (highest land title) ownership of 
the land gives any investor an immediate asset and security.

• Private Idyllic location
• 35,200 square meter (22 rai) jungle site uniquely situated in its own valley
• Phuket location and its many advantages
• First class accommodation at competitive rates
• Day spa for the domestic Phuket market
• Most comprehensive service on the market

• Full body analysis – latest technology
• Traditional check up and related services
• Dietary analysis
• Bias to Tai Chi not offered at other resorts
• Comprehensive exercise regime and training
• A different approach, test , advice/practices, test = results
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INTRODUCTION - OVERVIEW

MEDICAL HEALTH & WELLNESS TOURISM

OUR OPPORTUNITY

This is an overview document for interested investors and potential working partners to give an 
outline of our intended project in Cape Yamu on the Island of phuket, Thailand.

The health tourism industry has grown extensively over the past 5 years with many tourists now 
travelling to Asia seeking cost effi cient health treatment and wellness programs. Asia’s burgeoning 
medical tourism industry, expected to be worth at least US$4 billion by 2012, is proving a windfall 
for the travel and hospitality sector. This has been complemented by a growing perception that 
Asia not only offers value but also better quality of services than those available in Europe & the 
USA 

Asia, particularly Thailand has become renowned as a center for alternative health. The islands 
of Koh Samui and Koh Phangan are experiencing the establishment of many wellness and Detox 
clinics, all of which are currently struggling to cope with demand. However, the Island of Phuket 
has been left behind with only two small centers, Atsumi Phuket and Atmanjai. Both of these offers 
a standard Detox service, but neither are in attractive locations. 

Thailand also offers excellent conventional medical services, with dental and cosmetics being 
particularly popular. Bangkok Phuket hospital has been successfully marketing these services 
for many years to overseas patients, looking for alternatives to their state medical services. One 
particular growth area has been the medical MOT services (annual Medical).  In most European 
locations this costs in excess of £1000; however in Thailand it costs less than £300 and is more 
comprehensive in comparison.

The current offering by many Detox clinics is standardized to a 7-10day fast with colonic irrigation. 
The services available rarely include any form of general health assessment and a distrust of 
traditional medical treatment is clearly evident. Fitness is limited to a daily session of yoga. 

This is where the Lodge retreat can be clearly differentiated from the competition: 
 • There will be personal trainers and fi tness experts to aid and advise clients on long-term   
    solutions to their problems rather than a short-term ‘fi x’.
 • Intial analysis and post-treatment testing allows guests to monitor their improvement.
 • A full range of alternative health treatment options
 • It will offer conventional medical ‘MOTs’ combined with alternative health analysis. 
 • Most importantly clients will benefi t from the combination of both conventional and   
    alternative medicine.

http://www.hotelmarketing.com/index.php/content/article/060410_medical_tourism_asias_growth_industry/
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OUR CONCEPT

LOCATION – LOCATION – LOCATION

To provide a centre where guests can enjoy a full range of alternative treatments combined with 
conventional medicine in a peaceful natural environment. Full body analysis will be performed on 
arrival allowing guests to ascertain their overall health requirements. These tests will be repeated on 
departure giving the client evidence of improvement to their health and recommendations for their 
future well being that can be incorporated into their day to day lifestyle.

All of this would not be appealing without the right environment and location. We are in the enviable 
situation of having acquired a 22 rai (9 acres) block of un-spoilt land in the prime location of Cape 
Yamu. Cape Yamu is ideally situated overlooking Phangan bay while only being 15minutes from 
Phuket International Airport and Phuket Town. The closest beach is a mere 5 minute walk through 
un-spoilt woodland. 

Cape Yamu is also one of Phuket’s most desirable new locations with the development of the 
Phillipe Stark Cape Yamu Project (a 7 star hotel and 20 high end villas), and has rapidly become 
renowned for high end luxury on the East Coast of Phuket.

THE LAND
The 22-rai plot is perfectly situated; it occupies an entire valley with its own 2-rai freshwater lake. 
The land is covered with a range of mature fruit trees and hardwoods, offering indigenous fruit 
of many species in a wonderful natural jungle surrounding. The site owns much of its own view, 
securing it from potential future development. It is entered through a long private drive, ensuring 
zero noise pollution and ultimate privacy.

http://www.theyamu.com/
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DESIGN CONCEPT

RESORT FACILITIES AND SERVICES

RESTAURANT

Our designs are based on natural living; large open Salas and private individual bungalows with 
extensive balconies at very low density. There will be a bias to natural and local materials where 
possible to give the resort a truly rustic but luxurious appeal. We will also be taking advantage of 
many new technologies to make the resort as environmentally friendly as possible, not only through 
its construction but also in general day to day running.

The whole basis of the restaurant will be fresh healthy food that is cooked and prepared carefully to 
maximize its healthiness while still being appetizing and delicious. We hope to encourage clients to 
use some of our healthy ideas of the restaurant in their normal lifestyles after their departure. Health 
food is only good when it tastes great and is appealing. Our Juice bar will be one you cannot leave 
with amazing health drinks all made in front of you with fresh local ingredients

You are what you eat

The resort will be designed with numerous areas for people to relax, exercise or enjoy the many 
services of the resort. There will be small Salas and seating locations around the resort offering 
areas of privacy and opportunities to enjoy the natural wildlife of the surroundings. The central 
restaurant and living room area will be situated in the main building allowing guests to congregate 
or relax during the day or evening. All areas will enjoy the views over the lake and gardens.

• Central administration  lobby and restaurant
• 6 themed treatment rooms
• 35 bungalow room resort maximum 

occupancy of 50
• 3 Jacuzzi double bed villas
• 3 Two bedroom villas
• 8 single room economy bungalows 

• 21 twin or double bed villas
• Swimming pool area and deck
• 5 massage Salas
• Yoga Thai Chi sale
• Fitness Gym Sale
• Services area
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BUNGALOWS
The bungalows are spaciously designed with large internal areas of 32-50sqm and external 
areas of around 10-12 sqm. Each bungalow will be carefully positioned to maximize privacy, with 
walkway and golf buggy access. Some bungalows can enjoy sea views while other will enjoy more 
intimate jungle or lake views.

Masterplan

MasterplanMasterplan
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INTERIOR AND FINISHING
The interiors will be carefully modeled to allow the rooms to be used as a twin or a double, with 
internet, IPod and fl at screen TV solutions. The balcony area will have lounging furniture to enjoy 
the delights of the outdoors, while the interior will be completely sealable for air-conditioning.

Modernly convenient in a luxurious natural rustic form.

NATURE AND THE GARDENS
The beauty of the land is its natural jungle feel and the stunning landscape, which is closely 
maintained and developed with new species, making the gardens not only therapeutic and relaxing 
but also interesting with a large variety of plant life, all labelled for any visiting enthusiast. Currently, 
the land enjoys one of the fi nest selections of wild butterfl ies and orchids found on Phuket, not to 
mention the huge variety of trees and fruits currently growing. The lake attracts migrating swallows 
and we aim to have a bird release programme on the resort to protect many wild bird species, 
whose numbers have been badly diminished on the island through hunting.
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TREATMENTS

DAY SPA

The core of the offering will be around Detox and Well Being Programs, whether that be a fasting 
Detox or special diet Detox and a Wellness regime, (no fasting but eating and exercising properly). 
All programmes will be based on cleansing and rejuvenating the body, while teaching clients 
how to main and look after leaving the resort. Phuket is unique with a large population of health 
specialists allowing us to offer many of their services such as: Colour therapy, Energy healing 
acupuncture and hypnotism.  The resort will also have a range of other services for general well 
being, some of which are highlighted below:

Yoga has become very popular on Phuket with the establishment of quite a few small Yoga 
centers. This is great as the number of teachers & practitioners on the island has ballooned. 
However, one area all these centers seem to neglect is Thai Chi, practiced for hundreds of years in 
Thailand. Every morning in Phuket Town there are over 800 people enjoying Thai Chi in the park. 
We aim to take advantage of this wealth of local knowledge and bring it to the resort, as while Thai 
Chi is easier for less nimble people, it is also more anaerobic than Yoga and in principle much safer 
for less fi t individuals with effectively quicker results.

• Phuket hospital MOT 
• Dental

• Cosmetic
• Rehabilitation

• Body analysis – body ph 
test and blood test

• Planned balanced diet 
• Thai Chi 
• Colonic ( on request)

• Yoga
• Fitness training and routine
• Massage
• Sauna

• On completion -Body 
analysis – body ph test and 
blood test

• Exit consultation

• Body analysis – body php 
test and blood test

• 2 colonics per day
• Drinks+ supplements
• Thai chi morning

• Yoga afternoon
• Massage
• Sauna
• Fitness training with coach

• On completion Body 
analysis – body ph test and 
blood test

• Exit consultation

• Weight loss
• Body reset realignment
• Rehab from cancer

• Rehab from digestive 
problems

• Give up smoking

• Fitness and Diet

Phuket has very few attractive day spas in interesting locations. Most are concealed in 5 star resorts 
with little appeal or access. The resort is ideally located in the beautiful and secluded Cape Yamu. 

The local area is rapidly growing as a high-end Villa location, giving us many potential customers on 
our doorstep. In our day spa we intend to offer for a fi xed fee the use of specifi c free services of the 
resort and the ability to subscribe to any treatments the client may wish to indulge in.

YOGA THAI CHI

OTHER HEALTH TREATMENTS

WELLNESS REGIME INCLUDE:

DETOX PROGRAM 4 - 10 DAYS INCLUDE:

SPECIFIC PACKAGES
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ONSITE HEALTH EQUIPMENT - TREATMENTS

To assess the Blood cells, stacking, shape, 
Immune function, undigested protein, 
detection of pathogens and toxins, and 
oxygen levels. It provides a base level to which 
progress can be measured by.

This is a complete biological scan covering 
energy, meridian blockages, organ scans, 
nervous system, food allergies and much 
more.

The best Colonic system available cleans the 
large intestine form build up of mucal plague, 
pressure or gravity fed.

The world’s most powerful natural purifi er 
breaks down toxic chemicals and heavy 
metals into harmless elements. Designed 
to be used with an ozone sauna where the 
heat breaks ozone down and high output is 
essential. Used for all medical applications, 
including water, rectal, vaginal and ear 
insuffl ation, sauna, limb bagging, colonics etc.

Removes chemical and heavy metal toxins 
stored in subcutaneous fat, breaks up the 
ionic bonding of water molecules so they 
can be released through sweat, increases 
microcirculation and immunity. Weight loss of 
600 calories per half hour.

LIVE BLOOD ANALYSIS BIORESONANCE – DIAGNOSE AND 
TREATMENT

AQUANNET HYDRO COLONICS OZONE THERAPIES - MEDICAL 
OZONE GENERATOR

FAR INFRARED SAUNA
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Saturates the body with negative ions and 
adjusts body ph to negative

Increased micro circulation, red blood cell 
separation for increased uptake of oxygen, 
improved cholesterol profi le, lowers blood 
pressure, removes arterial plaque

Removes toxins through the process of 
osmosis via the pores of the feet. 
Opens detoxifi cation pathways and removes 
uric acid, strengthening the electrical potential 
of the cells. Adjusts the PH to be more 
alkaline. It also allows a basic diagnosis to 
know what harmful toxins might be present in 
the body.

Our negative potential electrotherapy device 
generates negative ions to work on the human 
body and will put you in a high negative 
potential electrostatic fi eld.
Activate cells and accelerate metabolism, 
purifi es blood and makes acidic blood alkaline.

Building energy and clarity through this well 
proven technique of oxygen therapy

We intend to continually review this offering and expand to include any new ideas that we will 
examine & vet through our health committee at the resort. We have enlisted the help of some 
leading scientists to fi lter out some of the more speculative and controversial treatments, thus 
ensuring our clients are in a position to choose from the most effective and up-to-date treatments.

NEGATIVE POTENTIAL & OPTICAL 
THERAPIES

PHOTON LASER THERAPYION CLEANSE

NEGATIVE ION THERAPY

OXYGEN THERAPY

HEALTH COMMITTEE

Due to the size of Phuket and the diverse range of people living there, we have an amazing supply 
of high qualifi ed professional practitioners in a range of different holistic services. These we intend 
to have on site for particular days of the week to give clients access to their skills and services:
• Acupuncture
• Hypnotherapy
• Reiki

• Meditation
• Energy Healing
• Chiropractor

• Physical Therapy 
• Homeopathy
• Hypnotherapy

EXTERNAL PRACTITIONER SERVICES
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RESORT ACTIVITIES
Cape Yamu is ideally situated only 5 minutes from the centre of the island giving us full access to 
the major golf courses, west coast beaches and many other facilities the island has to offer. It is 
right on the sea and just 10 minutes from 2 of Phuket’s largest Marinas; Royal Phuket Marina and 
Boat Lagoon. This we aim to take full advantage of with planned island trip excursions; through our 
partner Limestoneadventures.com . The resort is only 5 minutes walk to the beach which while is 
not ideal for swimming it offers a wonderful private location for walks, jogging or simply relaxing. 
The East Coast is also ideal for dingy sailing and gives access to a range of water sport activities. 
All our planned programs, we intend to seed with many excursions and activities, taking advantage 
of our natural surroundings with trekking /walks, jogging trails and close access to the sea and the 
idyllic islands just off the east coast of Phuket.

 • Full selection of spa services
 • Health activities/treatments
 • Tennis court
 • Fitness Gym
 • Walking / trekking
 • Sailing
 • Island trips
 • Excursions
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PROJECT TIMING
We intend to complete the project within 24 months fi nal design sign off. With plans to open a 
further 3 months later.

• Year 1 1st quarter - Finalizing design
• Year 1 2nd quarter - Construction tender and planning
• Year 1 3rd quarter - Planning and structural works
• Year 1 4th quarter - Main construction phase
• Year 2 1st quarter - Initialize marketing campaign Pr and awareness
• Year 2 2nd quarter - Construction
• Year 2 3rd quarter - Construction snagging
• Year 2 4th quarter - Construction
• Year 3 1st quarter - Construction snagging
• Year 3 2nd quarter - Soft opening
• Year 3 3rd quarter - Operational

SALES AND MARKETING
We have attached a large budget for sales and marketing in the fi rst year. With this budget we 
will construct a website, digital brochure, digital advertising campaign and branding for the resort 
along with a health forum web site (message board) and information site. This information site will 
contain new alternative ideas, suggested products, useful tools such as health/diet diaries and will 
be a place where guests can interact and share experiences. From this we will build up a recurring 
income of marketing supplements and such like to old and new customers. This may be used to 
develop a second Lifestyle brand to associate with the resort and develop a following. The main 
aim will be to help set our stage as people who know what they are doing, Search engine coverage 
and above all directing people to the resort.

We will also instigate an email marketing campaign to executives particularly in Hong Kong, 
Singapore and Bangkok and advertising on various health portals while making particular use of 
our long experience in e- marketing resorts in Thailand through Pay per Click and Seo Positioning . 
Asia Marketing is onsite with contact networks of over 7000 individuals and executives that can be 
marketed to in the fi rst instance.

Through our investors and old customers we will have an introduction program which will 
encourage people to recommend the resort.

Marketing will start as soon as our funding is secured to assure the resort starts off with good 
occupancy, full details of our marketing strategy can be found in our working business plan.

For our detailed sales and marketing plans please contact us for our full business plan.
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MARKET RESEARCH – COMPETITOR ANALYSIS

MEDICAL HEALTH VISITOR NUMBERS

THAILAND A MAIN CENTRE FOR HEALTH TOURISM INDUSTRY IN ASIA

http://www.healthtourisminasia.com/thait.html

Thailand has equipped itself to become the world hub of medical tourism. Many of the hospitals 
have invested extensively in equipment and management achieving ISO9001 standards. The 
hospitals have overcome any language barriers by hiring specifi c-language speaking staff whether 
it being English or Arabic. The treatment and care offered is world-class and all at reasonable 
costs. An example of the cost is a coronary artery bypass surgery in the US costs $100,000 
compared to just $12,000 in Thailand. As a result Thailand is fast becoming the destination of 
choice for cosmetic surgery, cosmetic dentistry, LASIK surgery, sex reassignment surgeries, as 
well as many other services. There are more than 400 private hospitals in Thailand offering these 
services and many more. Many of the doctors hold US certifi cation.

Over the last few years, a new trend in the healthcare industry known as Medical Tourism, is 
gaining popularity among highly industrialized countries like the United States. Varying reports 
containing medical tourism statistics put the number of American patients seeking healthcare 
abroad between 500,000 to 750,000 in 2007. 

This is a steady increase from the previous year, which medical experts believed as much as 
200,000 to half a million Americans travelled out of the country for medical procedures. http://
www.health-tourism.com/medical-tourism/statistics/
Link to healthtourism.pdf  http://www.ipa.org.au/library/59-4_HANSEN.pdf

Medical health tourism visitors to Thailand have been consistently rising since 2002 from over 
632,000 visitors per annum

With annual Visitor numbers to Phuket at over 2.1million visitors per annum 
Phuket is a major holiday destination with huge traffic and international reputation.

While most would think that medical travellers seek cheap and fast medical attention, some facts 
in a May 2008 McKinsey and Company report regarding medical tourism indicated otherwise. The 
report states that 40% of medical travellers seek advanced technology, while 32% seek better 
healthcare. Another 15% seek faster medical services while only 9% of travellers seek lower costs 
as their primary consideration. 

A lack of health insurance is the most common factor for medical travel.
Approximately 900,000 to 1.2 million foreign patients travelled to hospitals in Thailand. In 
Bangkok’s prestigious Bumrungrad International Hospital, 58,000 U.S. patients sought treatment 
in their facilities in 2005, which increased to 64,000 Americans the following year.
http://www.lindsayresnick.com/Resource_Links/MedicalTravel.pdf

IT’S NOT JUST ABOUT COSTS

http://www.ipa.org.au/library/59-4_HANSEN.pdf
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According to an independent survey of medical tourism prices in 2006 by European Research 
Specialists for the www.treatmentabroad.net website (data was compiled from 108 healthcare 
centers in 30 countries), patients from the UK can also save up to 80 percent by going overseas 
for surgery and medical treatment. The survey found that a hip replacement operation that would 
cost 8,000 British pounds in the UK would cost just 3,547 pounds in India and 2,205 pounds in 
Malaysia. Adding seven nights’ in a hotel and travel cost, the total costs would still be just 4,107 
pounds and 3,205 pounds respectively, with savings of 49 percent and 60 percent compared to 
the total cost in Britain.  http://www.smarttravelasia.com/MedicalTourism.htm

The hospital’s group marketing director, Ruben Toral, says, “We deliver a Mercedes product at a 
Toyota price”, referring to the three things Bumrungrad prides itself in: “high quality, international-
standard medical services, immediate access to those services and specialists, and affordable 
prices” (bladder surgery that would cost US$25,000 in the USA, costs only around US$3,000 at 
Bumrungrad, for example).

Toral says the hospital is a one-stop medical centre where patients have access to over 900 
internationally trained medical specialists under one roof. Patients arriving for treatment might 
well be guests checking in at a fi ve-star hotel: there are concierge-style services on tap and an 
electronic medical-records system that eliminates paper and waiting. This “total experience” is 
what attracts clients. “Medicine is a word-of-mouth business and we focus our marketing efforts 
on our patients because that creates a virtuous cycle of referrals.”
http://www.smarttravelasia.com/MedicalTourism.htm

Phuket sets to be one of the leading medical tourism destinations
In 2009, Phuket has been chosen to host The World Medical 
Health Tourism Conference, an international and most diverse 
networking opportunity which will be attended by participants 
from various countries worldwide. The conference will be held on 
September 16-18, 2009 at Hilton Phuket Arcadia Resort and Spa.
Read more: medical

Complex checks but cheap: Bumrungrad

http://hotel-travel-phuket.com/blog/phuket/2008/07/phuket-sets-to-be-one-of-leading.php
http://hotel-travel-phuket.com/hotels/HKTPHU.htm
http://www.topblogarea.com/rss/medical.htm
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OUR RESEARCH

MAIN BENEFITS TO DETOXING 

We have surveyed the majority of the Detox clinics in Thailand to give us a general level of services 
supplied and costs.  In general costs of services vary quite considerably with some packages 
including accommodation and other services offering very basic services. We have therefore come 
up with the following information, covering the most comprehensive service offerings, through to 
package cost and average cost of accommodation. 

We intend to offer one of the most comprehensive packages with above average accommodation 
costs but generally our pricing will be positioned towards the high end. One key advantage we 
have is most of the clinics are based in Samui, or on the east coast of Thailand.

We have also personally attended a 7 day Detox at our competition in Phuket and Koh Panghan 
while also visited 8 other Detox centers in Koh Samui area. Our general impression is most of the 
places are reasonably professional but standards of accommodation and general appearance of 
the resorts was generally poor and unattractive. From our analysis we found very few resorts offer 
any kind of analysis of patient’s current physical condition which we intend to make one of our 
unique selling points.

For more information on our detailed market research document pleases contact us for our 
complete business plan see: below for our general conclusions and observations.

These were the main benefi ts we actually experienced
• Weight Loss average 6- 8Kg 
• Decrease in addictive tendencies (smoking, drinking, over-eating) 
• It was like having your tastes and desires reset to childhood
• Dramatically improved skin condition 
• Lost weight all over our bodies and skin looked very healthy
• Increased energy and vitality 
• Massive increase in energy levels and positive mood
• Release of emotional tension and stress 
• Relaxed and more positive outlook on life
• Look and feel younger 
• Everyone mentioned how much better we looked and defi nitely felt
• Benefi ts other people experience
• Minimize allergies 
• Reduce symptoms of diabetes 
• Improved immunity
Restore normal body function
Generally felt my entire body was working much more effi ciently
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GUEST AIMS

POINTS OF IMPROVEMENT THEY MENTIONED

WHAT WERE THEY HAPPY ABOUT?

• Looking to remove toxins from their bodies and generally reset their health
• Improve energy levels and reduce stress
• Weight loss
• Relax
Average spend was over 2,200USD doing a 7 day Detox

• More fi tness and fi tness instruction
• Easier Yoga (everyone liked the idea of doing Thai Chi)
• Better accommodation
• More accountability (testing of improvements during the week)
• More counseling general advice
• More activities

• Everybody enjoyed improved energy levels
• Feeling good and positive
• Average weight loss of between 6-10 kg

CLIENT PROFILE
During our attendance at the Detox clinic in both the sanctuary in Koh Panghan and Atsumi in 
Phuket it was interesting to see the type of people visiting the resort:

Middle aged 30-60
Generally professional people
All shapes and sizes
Very international:
 • 7% Australians
 • 14% Americans
 • 45% British
 • 10.5% Swedes
 • 9.5% Italians
 • 7% Germans
 • 7% Asians
 • Most places were running at 80% occupancy

GENERAL CONCERNS
People generally felt confused by the huge Alternative health industry, with so many different 
treatments and supplements. They were all very much looking for someone to guide them through 
this minefi eld of information to fi nd an appropriate balance. There other main issues were the lack 
exercise programs and many of them found Yoga too challenging.
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BRIEF SUMMARY OF PACKAGES AVAILABLE AT 
OTHER RETREATS

• Basic program herbs, supplements, 
colonics etc

• Spirulina – 100 essential nutrients, aminos 
& EFAs

• Guarana – extra energy
• Skin brushing (daily) – lymph & blood 

stimulation
• Colloidal silver – deeper cellular Detox
• Ocean minerals- Trace minerals balancing
• Polarity zapping – vibrational parasite 

cleansing
• Herbal steam (daily) – lymph & lung Detox 

via skin

• Oxygen sublingual spray – blood 
oxygenation

• H2O2 body spray – oxygen absorption via 
skin

• Lymphasizing – deep cleanse of lymph 
system

• Aromatherapy spray – emotional & chakra 
balancing

• Vibration blood cleansing
• Herbal tonic (to keep)
• Accommodation in a Superior Deluxe for 8 

nights
• Yoga and meditation classes daily

• 7-Night Detox Retreat
• 7 Nights Accommodation
• 3 to5-Day Monitored Cleanse

• 1 Herbal Detox Supplements
• 1 Private Stretch (30 mins)
• 1 Therapeutic Lymphatic Drainage

and a choice between 
Natural Detox    OR   Ultimate Detox
- 2 Chi Nei Tsang                                         - 2 Maya Massage
- 1 Cleansing Body Cocoon                        - 2 Colonic Hydrotherapy
- 1 Detoxifying Balneotherapy

MOST COMPREHENSIVE PACKAGE COST 56,700 BAHT
FOR 8 DAYS AT HEALTH OASIS RESORT INCLUDES :

MEDIUM PACKAGE COST 151,900 BAHT 
FOR 7 DAYS AT CHIVA-SOM INCLUDES:

VITAMINS AND SUPPLEMENTS
The world has become consumed with taking vitamins and supplements for all sorts of conditions 
and general wellness. In a recent BBC Horizon documentary it was shown that many people are 
taking too many vitamins which might be damaging their long term health “Every year we spend 
£300 million on vitamin supplements Some supplements that they take every day to improve their 
health, could actually be slowly and silently weakening their bones.” when most of their needs 
are covered in their daily diet. We hope this to be one of our unique selling points in helping guide 
people by analyzing their diet and recommending what vitamins and minerals they should actually 
be taking, saving them money and from potential problems later in life.

http://www.bbc.co.uk/sn/tvradio/programmes/horizon/vitamins_prog_summary.shtml
http://www.bbc.co.uk/sn/tvradio/programmes/horizon/vitamins_prog_summary.shtml
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Most expensive package 7 nights at Chiva-Som in Leelawadee Suite Single Cost 565,950 baht
Average package 7 nights at The Sanctuary Koh Phangang in Superior Room Cost 79,000 baht
Cheapest package 7 nights at Natural Wing Resort in Garden view villa costs 39,000 baht
(these prices do not include accommodation)

• Most expensive is Chiva-Som Leelawadee Suite Single costs 85,050 baht per night.
• Average room rate is The Sanctuary Koh Phangan - Sanctuary Garden Suite Room 3,300 baht 

per night.
• Cheapest room rate is Health Oasis Resort - Samai Standard Room Air con 1,500 baht per 

night.

We aim to set the Jungle Retreat Cape Yamu apart from the competition through some of the 
following USP’s 

• Private Idyllic location
• 22 rai jungle site uniquely situated in its own valley
• Phuket location and its many advantages
• First class accommodation at competitive rates
• Day spa for the domestic Phuket market
• Most comprehensive service on the market
• Full body analysis – latest technology
• Traditional check up and related services
• Dietary analysis
• Bias to Thai Chi not offered at other resorts
• Comprehensive exercise regime and training
• A different approach, test , advice/practices, test = results

For the detailed market research document please contact: johnny@asiamarketing.co.th

ROOM RATE

OUR UNIQUE SELLING POINTS

• Pre-fast interview and consultation, 
complete with a comprehensive fasting 
support manual.

• The complete array of herbal intestinal 
cleansers and nutritional supplements

• Psyllium husk and bentonite clay 
purifi cation “shakes” 5 times daily

• 1 organic coffee “colema board” colonic 
fl ushes daily

• Full probiotic (intestinal bacteria) 
replacement programme

• A full library of fasting, nutrition, alternative 
medicine, spiritual literature etc., including 
audio and video

• On-demand herbal tea and fresh fi ltered 
spring water

• Complimentary visit to our herbal steam 
room daily

• Constant supervision and support
• Exit interview and consultation
• Yoga classes daily (additional cost)

SMALLEST PACKAGE COST 79,000 BAHT
FOR 7 DAYS AT THE SANCTUARY KOH PHA-NGANG
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WHO WE ARE – OUR MOTIVATION

OUR TEAM

We are seeking likeminded investors to not only enjoy in the profi ts from the resort but to also enjoy 
and promote its services.

Julia Jus Innergetic Health 
Julia is a Health Consultant and resided in Chiang Mai, northern Thailand from 1993 to 2008. She 
had been running Rejuvenation Retreats at various resorts in Thailand for 15 years.
She deeply believes in the power of the human body to regenerate itself to optimum health.

Her programs are designed to cleanse the body. During the program there are many lectures on 
nutrition and ways to keep the body healthy. She is a Raw Food Chef and for those that have the 
opportunity to taste her delicious food it is truly a culinary delight. Julia will be offering Raw Food 
Cuisine Courses. She also offers classes in Nutrition, Chi-Kung, Pilates on the Ball and Gyrotonic®.
In 2002, Julia opened a Raw Food Restaurant, Spa, Mind / Body Studio and Rejuvenation Center 
in Bangkok. Rasayana Retreat (Rasayana is Sanskrit for rejuvenation) is a haven in the heart of 
Bangkok where the body is cleansed and the spirit fi nds peace.

Julia has been offering Rejuvenation Retreats and Raw Food Courses in Ubud, Bali, Indonesia at 
The Ubud Village Resort and Spa and now plans to move to Phuket to establish this permunant 
centre.

View Julia’s CV here (http://juliajus.com/CVJulia.pdf) or visit her website at http://www.Juliajus.com

Nick Anthony Indigo Real Estate
Formerly working in Hong Kong in the fi nancial services area, he moved to phuket in 2001 to setup 
a Real Estate Agency http://www.indigore.com. Indigo is now regarded as one of the leading 
Luxury Real estate Agencies in southern Thailand, and has a long expertise of managing the sales 
of property developments. Nick has  extensive experience in the F&B area having setup and run 
Rockfi sh Restaurants in Phuket for the last 5 years. 

In 2000 Nick was diagnosed with a life threatening CROHNS Disease which he was treated for in 
Bangkok along with utilizing alternative health dietary regime to resolve his problems permanently.
Global GI specialists still refuse to believe that a chronic gastro infection can be fully treated long 
term through adoption of a strict non carb and non sugar diet. www.scdiet.org is a website that 
outlines the Specifi c Carbohydrate Diet that is so effective.

http://rockfishrestaurant.com/
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Johnny Skepper – Asia Marketing Solutions Co Ltd http://www.asiamarketing.co.th
Formerly worked for a bank in Hong Kong until 2001 when he setup his own Marketing and Design 
agency http://www.asiamarketing.co.th. Mr Skepper has lived on phuket for 7 Years assisting in 
the branding and marketing of many property developments and resorts in the Asia region. Johnny 
is a British citizen from a long history of farming families giving him a love & dedication to nature 
and wildlife.

In 2007 he was diagnosed with a life threatening brain tumor which was diagnosed in Phuket 
and treated in Bangkok. He then recovered in Phuket to full health utilizing both traditional and 
alternative health techniques. 

A personal note: During my quest for good health, and hopefully a cure to my condition I 
researched as many different techniques as possible with the view that, if they do not do me any 
harm I better give them a try as something might work. In talking to people in a similar condition, 
there seem to be 4 strategies
 1) Do as I did keep searching and trying as much as possible as long as it did not do me  
     any harm and hope the combined effect does the job.
 2) Just rely on traditional medicine
 3) Cling to  one particular Guru or therapy and hope for the best
 4) Give up
I think my strategy worked but I found it very time consuming chasing down all the different 
treatments and kept on thinking about helping start a place where you could get exposure to as 
many treatments as possible, I hope this centre can evolve into that over time.

Both Nick Anthony and Johnny Skepper live in phuket with a long experience of working 
with property development and resorts Industry. With strong relationships with all the major 
consultants, architects, construction, landscaping, environmental and M&E service companies 
and over 8 years of living and working in Phuket, we are very familiar with costs and also 
reputations of all the potential companies and individuals that we will require the services of.

Vicky Lam
Vicky in a experienced property investor based in Hong Kong. She is also a motivating spirit behind 
the concept of the resort.
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WHAT WE ALL SHARE

CONSULTANTS

A love for the nature of Thailand, its rustic charms, beautiful nature and kind caring people. 
Enjoying life and keeping well in body and spirit. We are all dedicated to retaining the natural feeling 
of the land and enhancing it to make it one of phuket’s fi nest sanctuaries for wellness and nature.

Roland Bleszynski - Abode.co.th – Construction Management
Abode Development is a specialized Development Management fi rm focused on well researched, 
high quality hospitality, tourism, leisure & lifestyle real estate developments. They have also taken 
over the management of the Cape Yamu Villas.

Pavel Vassy – Medical Adviser
Pavel is a cancer research scientist based in Chekoslovakia- Pavel is at the for front of alternative 
cancer research medicine, with a amazingly balanced attitude to alternative and traditional 
medicine. He has also developed with colleagues their own Immune building drug called Avosan 
for the treatment of cancer and reduction of effects from traditional Chemo Theraphy.

Andaman Capital Advisers
Anorak Mackay: Corporate structure, accounting and tax consulting

Asia Marketing Solutions 
Mark Biver - Branding Sales and marketing consultancy and implementation
Asia Marketing has been branding resorts and property developments in Asia for over 7 years 

FINANCIAL OVER VIEW
For detailed information on market research for our full fi nancials please do not hesitate to email 
Johnny Skepper Johnny@asiamarketing.co.th

We anticipate that investors will start to receive a total yield on their money after 3 years of in 
excess of 20% per annum. Combined with capital growth of the land and Hotel Asset.

SHARE STRUCTURE

Our shareholding structure for investors is transparent and simple.  All investors will be given shares 
in the Thai land owning company, giving them an immediate asset. If additional administration or 
other companies are required these will be owned by the holding company.
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ACCOUNTING AND REPORTING

- THANK YOU -

All investors will receive a quarterly update on progress and status of accounts, with annual 
shareholder meetings. These will be live on the internet for all shareholders to participate or they 
can attend in person in Phuket.

If you are interested in investing and would like to discuss the opportunity further or would like 
further information please Contact:

Johnny Skepper - UK, Thailand 
Johnny@ jungle-lodge-retreat.com
Tel:+441394459948
Tel:+66815692793

Nick Anthony - Thailand
Nick@ jungle-lodge-retreat.com
Tel: +66 76 271 614

Vicky Lam - Hong Kong
Vicky @jungle-lodge-retreat.com

Note:
All images  of the land are original, all renderings are for the planning process an with be subject to change. 
Copyright Asia Marketing Solutions Co Ltd

THE OFFER

We are looking for 20 potential investors who are hopefully likeminded and interested in the project.
Our aim is to raise THB100 Million in USD150,000 units subject to the investor for a total share of 
34% of the total resort. Larger investors are also considering a majority stake in the project. 

We anticipate that investors will start to receive a total yield on their money after 6 years of 34% per
annum on their original investment sum, combined with capital growth of the land and hotel asset
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VIEWS FROM THE LAKE

VIEWS FROM THE TOP



THE AREA


